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BACKGROUND
.- ldeals of Motherhood
- The intensive mother (Hays, 1996)

- The neoliberal mother (Rottenberg,

2018)

- What is socially acceptable
substance use?

- Online communities for mothers
How do wine mom and canna mom

communities construct meanings of
motherhood and substance use?

METHODS

- Builds on previous

research
- Harding (2021)
- Smith (2025)

- Reflexive thematic analysis

(RTA) of Instagram and
TikTok videos (Braun & Clarke,
2022)

- N =80
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Cannabis to Enhance
Motherhood

Cannabis to be a
better mother

Cannabis as a tool to
increase productivity

Cannabis as a means
of self-care

RESULTS

Main Theme: Alcohol to Escape

Motherhood

Substance Use as a
Mechanism to Parent

Alcohol to survive
motherhood

Alcohol as a reward for
being productive

Alcohol as a means of
self-care




Subtheme 1:

The Commodified
Mother

Differences in how wine
mom and canna mom
creators brand
themselves

RESULTS

Subtheme 2:

Substance Use to
Build Community

Role of substance use
in shaping friendship
and belonging in both
communities

Subtheme 3:

Navigating Stigmatized
Identities

Growing criticism towards
wine moms, while
cannabis use is gaining
social acceptance



DISCUSSION

Participation in these
communities as a “false
resistance” to traditional
expectations of motherhood
(Newman & Nelson, 2021)

Stigma and misinformation
pertaining to substance use
during pregnancy

IMPLICATIONS

» Importance of structural and social
supports for women

* Role of social media in shaping
social attitudes, in both promoting
and stigmatizing substance use

CONCLUSIONS

* |n these communities, substance
use is normalized and framed as
an individualized coping solution



DISCLOSURES

Funding
e No funding was obtained for this work.
Disclosure Statement

o The authors report that there are no conflicts
or competing interests to declare.

E LaurentianUniversity
© UniversittLaurentienne




ok w

REFERENCES

. Braun, V., & Clarke, V. (2022). Conceptual and design thinking for thematic

analysis. Qualitative Psychology, 9(1), 3—26. https://doi.org/10.1037/qup0000196
Harding, K. D., Whittingham, L., & McGannon, K. R. (2022). #sendwine: An
analysis of motherhood, alcohol use and #winemom culture on Instagram.
Substance Abuse : Research and Treatment, 15.
https://doi.org/10.1177/11782218211015195

Hays, S. (1996). The cultural contradictions of motherhood. Yale University Press.
Rottenberg, C. (2018). The rise of neoliberal feminism. Oxford University Press.
Smith, T. M., Kraft, S., Waugh, A., Harding, K. D., Bombak, A., & Riediger, N. D.
(2025). Mothers marketing to mothers: An exploration of cannabis use and
constructions of motherhood on instagram and blog posts. Substance Use:
Research and Treatment, 19, 29/68357251403255.
https://doi.org/10.1177/29768357251403255



https://doi.org/10.1037/qup0000196
https://doi.org/10.1177/11782218211015195
https://doi.org/10.1177/29768357251403255

	Slide 1: PUFF OR POUR: A COMPARISON OF CANNA MOM AND WINE MOM IDENTITIES ON INSTAGRAM AND TIKTOK
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7

